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My name is Arthur J. “Chip” McElroy. A graphic 
designer. A professor. A brand steward. A  
connector of the dots. Creativity applied to 
print, packaging. web, and interactivity.





 
 
 
 
February 2, 2010 
 
 
To whom it may concern: 
 
 
 
I would like to take an opportunity to offer a formal recommendation for Arthur McElroy. 
 
Arthur McElroy is the ultimate professional, very talented yet, modest and a true team player. I 
have known Arthur “Chip” for over five years. I am honored to have him as a colleague and a 
friend. I would highly recommend Chip for any progressive organization that strives to be the 
best. 
 
 
 
Sincerely, 
 
Kevin Barnhill 
 
Former Enterprise Architect, WilsonMiller, Naples 
Former Professor, Southwest Florida College, Fort Myers 



 

 

 

February 1, 2008 

 

 

 

Address 

 

 

 

 

To Whom It May Concern: 

My association with Chip McElroy was initiated when our fast-growing organization (currently, 

staff of 600) hired him to join our centralized Business Communications/Marketing department 

serving multiple offices to provide graphic design expertise in 2002. Chip was the perfect 

professional to undertake that position. The day-to-day demands upon this group range from 

business development support and proposal preparation to multimedia presentations, 

marketing communications, report preparation, and much more. The pace was challenging 

and the need for excellence was imperative. It was Chip s insight, creativity, technical 

capabilities, and his people and communication skills that enhanced each endeavor. Among 

Chip s attributes are the following: 

o his ability to articulate his graphic intent and concepts in a credible and 

persuasive manner,  

o the maintenance of a balanced and stable posture when under pressure, 

o his dedication to meeting customer wishes and desires, 

o the possession of good listening and interpretation skills, 

o his ability to see the “bigger picture” to create effective and relevant graphic 

communications, 

o his desire to embrace company culture and philosophy, 

o the desire to explore and learn new technologies, and 

o the depth of his creative talent and diverse output. 

 

The academic community is very fortunate to have the career focus of Chip McElroy. His 

achievements at WilsonMiller were vast and respected. Without a doubt, Chip has a 

unique blend of graphics know-how and character traits that are a “hard-to-find” asset. 

This combination is essential to generating the credible results you are seeking. Without 

hesitation, I can recommend Chip McElroy for selection as a member of your faculty. 

 

Respectfully, 

 

WilsonMiller, Inc. 

 

 

 

 

Andrea J. Tyson, AICP 

Vice President 
 

 

 



 

 

Arthur J. “Chip” McElroy 
29036 Alessandria Circle 

Bonita Springs, FL 34135 

P:: 239-947-8584 

e::  chip@mavengraphics.com 

 

 

 

Career Objective 
To secure an assistant/associate level position teaching all levels of graphic design.  

 

 

Summary of Qualifications 
 

• MFA, Graphic Design 

• BFA, Graphic Design 

• Program Manager, Graphic Design 

Program, Southwest Florida College 

• Teach four classes a term, 4 terms a year 

• Developed multiple online class offerings 

for both print and multimedia coursework 

• Art Directed a 650 plus engineering firm 

• Proficient In Adobe Creative Suite 

 

• Freelance Design business since 1998 

• Teach classes in advertising, illustration, 

branding, packaging, web design, and 

portfolio 

• Well versed in both print and web based 

design 

• Develop, accredit and implement both and 

A.S. Degree in Graphic Design and an A.S. 

Degree in Computer Animation/Multimedia 

 

 

 

Achievements 
• Southwest Florida College Complete Identity Package Redesign 

including letter mark, symbol mark, word mark, and combination 

mark applied to web, print, and multimedia. 

(www.swfc.edu) 

 

2010 

• Art League of Fort Myers Panel Judge 

 

2010 

• International Design Competition for PimTim.com – Selected from 

1,100 entries. 

2010 

• International Design Competition – World Culture foundation Logos 2010 

• International Design Competition – Lambi Fund of Haiti 

Logo design for t-shirt sales. 

2009 

• Florida Institute of Consultant Engineers – Member of Communications 

Committee 

2003-2007 

• Urban Land Institutions – Member of Communications Committee 2003-Present 

• Collier County Education Foundation – Design Consultant 2003-Present 

• Florida Engineering Foundation – Design Consultant 2003-Present 
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Professional Experience  
 

 Assistant/ Associate Professor, Graphic Design, Hodges University 

 Program Manager, Associates of Science in Graphic Design, Southwest Florida College 

 Teach 16 classes a year, oversee all day to day departmental responsibilities including retaining and 

recruiting current and prospective students. 

 Complete redesign and rewrite of 13 core class Associates program in graphic design including syllabus 

and outline development and book selection 

 Created an A.S. in Animation/Multimedia include sequencing, syllabus, outline, and book selection 

approved by ACICS. 

 Develop Advertising Design bachelor’s degree focus in Graphic Design. 

 Redesign entire brand for Southwest Florida College including development of combination mark, brand 

manual, and mascot illustration. 

 Develop web, print, and interactive elements for use by marketing based on new logo mark, color scheme, 

and type treatment. 

 Work with college marketing department to generate internal and external college name recognition pieces 

 Oversee 7 adjunct instructors and 100+ graphic design students. 

 Create and oversee all in-house graphic design for a 650 plus engineering company with sales of over 60 

million while creative director at WilsonMiller.   

 Brand consultant for all external marketing material created for firm 

 Oversee both intranet and extranet site 

 Oversee all photography shoots for firm and direct all external consultants. 

 

 

Education 
 

• Marywood University 

      MFA in Graphic Design  

2001 

• Marywood University 

      BFA in Graphic Design 

1998 

 

 

Employment History 
 

• Hodges University 

• Associate Professor, Graphic Design 

• Southwest Florida College 

Program Manager, Associates of Science in Graphic Design 

2011 - Present 

 

2007 – 2011 

• WilsonMiller, Inc. 

Art Director 

2002 – 2007 

• MavenGraphics 

      Owner, President 

1998 – Current 

• KeyLink Transmedia, Inc. 

      Creative Director 

1998 – 2001 
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professional work *Case Study

1685 Medical Lane    Fort Myers, FL  33907    (239) 274-5860    (239) 274-5863 Fax    www.swfc.edu
Campuses located in Fort Myers, Tampa, Bonita Springs, and Port Charlotte

Dr. Stephen V. Calabro
Executive Vice President

Campuses located in Fort Myers, Tampa, Bonita Springs, and Port Charlotte

1685 Medical Lane
Fort Myers, FL  33907
www.swfc.edu

(239) 274-5860
(239) 274-5863 Fax
scalabro@swfc.edu

1685 Medical Lane    Fort Myers, FL  33907 

FLORIDA COLLEGE
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professional work *Case Study

Copyright 2010. All Rights Reserved. Southwest Florida College.

New Training.
New Career.
New Training.
New Career.

You’re
new future
awaits.

You’re
new future
awaits.

www.swfc.edu/military   877-747-6051

Approved training provider of the GI Bill.
Classes offered nights, weekends as well as fully Online! 
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professional work *Brand Development

b r a n d s t e w a r d
Amy Perkins Interior Design
Identity Mark
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professional work *Brand Development

Jeana Smith
Owner

address address address
p. xxx xxx xxxxx

e. jeana@jbeans.nl
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professional work *Brand Development
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professional work *Brand Development
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professional work *Brand Development

concept is based on a tree and its growth. 5 rings for
5 years growth. Concept plays on “grassroots”.
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professional work *Brand Development
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professional work *Brand Development
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professional work *Brand Development
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professional work *Brand Development
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professional work *Brand Development

online

*nima certified

sales

*nima certified

comm

*nima certified *nima certified
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Aviation
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“The
perfect
walking

machine!”

“Patented 
unique design 
carries your 

clubs upright, 
like having 
your own 
caddiecaddie.”

Patent Number
US 6,942,238 B1

Model Number 814

*Bag and clubs sold separately.

"Quick release Pull and Fold”

"Quick release wheels 
  for easy storage and
  maintenance” 

"Handle Mounted
  Parking Brake"

“Adjustable 
  Handle Fits 
  Golfers of All
  Heights”

"Look at me, I carry 
 your clubs the 

 modern way, Upright!"

"Look at me, I carry 
 your clubs the 

 modern way, Upright!"

“Compact fold  26.5 x 15.5x 10 for
  easy storage. ”

Why should I WALK the course ?
1. It’s great exercise, really!
    Golf Science International, researcher Gil 
    Magnusson calculates that 4 hours of playing golf 
    WALKING is comparable  to a 45 minute 
    fitness class.

2. 2. Lose weight and enjoy it.
    Playing golf WALKING burns between 5 and 8.5 
    calories per minute. This compares to 5 to 11 
    calories per minute while playing tennis.

3. Live longer.
    Moderate exercise such as WALKING , greatly 
    reduced the risk of early death in  both men 
    and women.    and women.

4. Lower bad cholesterol.
    Cardiologist Dr. Edward A. Palank’s study showed 
    that WALKING golfers reduced their levels of bad 
    cholesterol while keeping their good cholesterol 
    steady.

5. Stay healthy.
        WALKING builds a stronger heart and also 
    improves  your breathing, muscular tone 
    and posture.

6. Save money.  
    The average cost of renting a riding cart is 
    $20.00 per round. You do the math.

7. Go Green. 
    Reduce energy consumption and eliminate     Reduce energy consumption and eliminate 
    damage to the golf course. So leave the riding cart 
    at the clubhouse and WALK your way to a 
    longer life.

* USGA declares war on riding!

David Fay, USGA’s Executive Director boldly 
states “We strongly believe that walking is the 
most enjoyable way to play golf and that the use most enjoyable way to play golf and that the use 
of riding carts is detrimental to the game. This 
negative trend needs to be stopped now before 
it becomes accepted that riding is the way to 
play golf.
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3301 Bonita Beach Rd. Suite 310

Bonita Springs, FL 34134
mail

239.495.2082
phone

239.495.2092
fax

speticca@strategicemployeebenefits.com
email

strategicemployeebenefits.com
web

Stephanie Peticca 
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Live Long.
Stay Healthy.
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Business Card (Folding)

3301 Bonita Beach Rd. Suite 310, Bonita Springs, FL 34134
mail

strategicemployeebenefits.com
web

239.495.2082
phone

239.495.2092
fax
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Envelope Design
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ULI - Year In Review 2005

EVENT: SECOND ANNUAL LIVING WITH THE LAND CONFERENCE

PROGRAM CHAIR: Edward H. Flaherty III, Land. Arch. Manager, Johnson Engineering

DATE: JUNE 2004
OVERVIEW:

A roster of respected authorities reviewed the present status of
environmentally sensitive — or "green" — building practices in
Southwest Florida at "Living with the Land II," held at FGCU.

SPEAKERS:
Dr. Charles Kibert, Director of the Powell Center for Construction

and Environment at the University of Florida and internationally
published author on the subject of green building.

Mr. Robert Andrys, president of the Florida Green Building
Coalition and principal of a local firm specializing in sustainable
building designs.

Dr. Jennifer Languell, founder and president of Trifecta
Construction Solutions, a full-service consulting company that providing
green building and sustainable development services to the real estate,
design, and construction industries in Florida.

SPONSORS: Johnson Engineering, WCI Communities, Feasonomics

EVENT: COLLIER COUNTY PROCESS IMPROVEMENT

PROGRAM CHAIR: Joseph Schmitt, Collier County

                                        Environmental Services

DATE: SEPTEMBER 2004
OVERVIEW:

A Permitting and Land Use Petition Review Conference co-hosted
by SWFL District Council, The Collier County Community
Development and Environmental (CDE) services office and The
Economic Development Council of Collier County. Presentations
included information on the environmental review
performance assessment for 2004, sufficient applications,
land use petitions timeline and examination of current Fund
113 and 131 revenues, statistics for building review and
permitting, project review turnaround times and expediting
environmental review.  Break-out sessions allowed
attendees representing the building and development
industry of Collier County as well as the CDE staff members
to discuss problems and propose solutions for the zoning,
site plan approval and rezoning processes in Collier County.

SPEAKERS:
Joe Schmitt, Collier County Administrator, CDE Services

   Tom Kuck, Collier County Engineering Services Director
   Bill Lorenz, Collier County Environmental Services Director

ULI - Year In Review 2005



Heather Swain    ∫    239.989.5445    ∫    shs@heatherswain.com    ∫    www.heatherswain.com
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Campaigns



www.JLDesign.com || 239.465.7676



Millenium Records logo, and website concept ||



Digital Design

Branding
Logo
Web

mark.cesal designer
239.292.9524

www.psyclone       studios.com

INVOICE for Services provided to: Geraldine Novy

Details: Complete custom design of two websites, novyartdesign.com and pinwheelpresents.com

Novy Art Design:  44 pages total. Includes scanning and optimizing of all images for use on the website.

   Includes full backup CD of website.

Pinwheel Presents: 10 pages total. Includes scanning and optimizing of all images for use on the website.

   Includes full backup CD of website.

Novy Art Design.com:  Total $1000

Pinwheel Presents.com: Total: $800

psyclone72.studios@gmail.com

mark.cesal designer

239.292.9524
www.psyclone       studios.com
psyclone72.studios@gmail.com

19640 Villa Rosa Loop
Fort Myers, FL 33967
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psyclone72.studios@gmail.com
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239.292.9524
www.psyclone       studios.com
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239.292.9524
www.psyclone       studios.com
psyclone72.studios@gmail.com

Adobe InDesign project to design a magazine 
spread for Rolling Stones People of the Year is-
sue. These are 2 examples of the pages.



mark.cesal designer

239.292.9524
www.psyclone       studios.com
psyclone72.studios@gmail.com

www.didugetit.com
02.26.10

 
Pronunciation : \sim-pō-zē-um
Function : noun

2 a : a formal meeting at which several specialists 
deliver short addresses on a topic or on related 
topics - compare colloquium
 
b : a collection of opinions on a subject; especially 
one published by a periodical
 
c : discussion

sym·po·sium POWER of theExplore the

www.didugetit.com
A communications fairthe symposium of public speaking

Location: Monona TerraceRoom: Exhibition Hall ADate: Feb 26, 2010
Time: 4:00 pm

Explore the POWER of the voice
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LOC ATION: MONONA TERRACE

ROOM: EXHIBITION HALL B

TIME: 4:00 PM

Adobe InDesign project to design a poster and 
ticket for an event. These are 2 examples of a 
ficticious symposium.



Billboards

peter wakem jr
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Woodland Park Zoo Billboard Concepts:

Animal Textures
Unique Animal Facts
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student work *individual samples

Description:

Resume and identity package for Foreman Designs.  The folding business card to 
the right is held closed by a seal attached to a semi-adhesive disc, allowing it to 
open and close without breaking the seal. 
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student work *individual samples

D�cription:
2 complimentary billboards d�igned for Ca
abba’s Italian Grill, and then a�lied 
to a city bus and subway sign.  Composed in Ph�oshop with stock ph�os.
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student work *individual samples

Description:

An ad campaign and 
package redesign for 
Seventh Generation 
free & clear cleaning 
products, produced 
in Photoshop.  The 
product packaging was 
redesigned with three 
words in mind. Clean, 
simple and green.  
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student work *individual samples
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student work *individual samples

Description:

A packaging redesign and folding brochure 
for Peach Tree Accounting Software.  The 
packaging was redesigned to promote a more 
user friendly feel with the use of playful type 
and a distinctly recognizable and friendly 
looking cartoon piggy bank-peach.  Com-
posed in Indesign and Illustrator. 
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student work *individual samples

Description:

A logo project for Hot Spot Night 
Club with complimentary match books 
and shot glass.  My goal was to use a 
simple, trendy typeface paired with a 
simple design and color scheme to pro-
duce a “HOT” recognizable logo.  De-
signed in Illustrator and Photoshop.

Description:

A logo design project for brewsters energy rejuvenation products.   
The products include an energy beverage and energy mints.  The 
packaging has an electric feel that screams energy and would stand 
out well on a shelf next to other energy products.  This project was 
designed in Illustrator and Photoshop. 



b r a n d s t e w a r d

page number 22

student work *individual samples

Here’s to the crazy ones
Here’s to the misfits,
The rebels
The Troublemakers

Th
e R

O
U
N
D
 p
eg

s 
in

 S
QU
AR
E 
ho

le
s

The ones who see things differently
They’re not fond of rules and they have no respect for the status quo.

You can praise them, disagree with them, quote them, 
disbelieve them, glorify or v i l i f y  them.

About the only thing that you can’t do is ignore them.
Because they change things.

They Invent
They 

imagine

They Heal

They
explore

They Create

They INSPIRE

They push the h
uman rac

e fo
rward

.

Maybe th
ey have to

 be c
raz

y.

How else can you sta
re at an em

pty can
vas

and see a work of ar
t?

Or si
t in

 sil
ence 

and hear a song

That
’s n

ev
er 

be
en

 w
ritt

en
?

Or gaze
 at 

a re
d plan

et a
nd

see
 a l

ab

ora
tor

y o
n w

he
els

?

We make tools for these kinds of people.
While some may see them as the crazy ones, we see genius.

Because the ones who are crazy enough to think that they 
can change the world, are the ones who do.
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French VanillaDecaf

Regular
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L I F EE N E R G Y      V I T A L I T Y     H E A L T H

D R I N K  L I F E
MONAVIE.COM
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iPod
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Additional materials available upon request.
MavenGraphics current activities and press 
coverage can be found at  
mavengraphics.com.
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